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What Is This Agency Even 
Talking About?

As a business, you have worked your ass off to get to where you are. It’s 
been a journey filled with late nights and incredibly early mornings trying 
to get your brand from a simple idea after a few too many drinks to a very 
real business. 

What are the next steps?
You open up your laptop every day to the same 4 emails.

The digital marketing world can be a minefield of fast talkers,  
over-promised results, and a whole lot of acronyms that mean 
absolutely nothing to you. 

The following E-book was created by the team at First Move Digital 
to help guide you through this world. We will explain what the metrics 
mean, why each platform is beneficial, and hopefully, help you make 
the right first move to grow your business. 

Michael Glasser
Business Development & Marketing Manager

MAIL                  2m ago

Digital Agency 
Your current website needs to be updated 
urgently! 

MAIL                  2m ago

Digital Agency 
SEO is the most important part of your 
digital marketing

MAIL                  2m ago

Digital Agency 
Want to be found on Google?

MAIL                  2m ago

Digital Agency 
We guarantee to increase your sales by 50x!
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Design. 

Design covers the development and implementation of 
some of the most complex aspects of digital marketing. 
These are your “built from the ground up” elements, 
such as web design and app creation, that form the 
cornerstones of unique and exciting digital experiences.
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Branding

Your brand may refer to your business name, your logo, your style, your 
product, or all of these elements. However, your brand also refers to how 
your customers perceive your business, how you compare against your 
competitors, and what makes you different.

A good brand is like a celebrity - it should be recognisable, memorable 
and full of personality. Customers should want to associate with your 
brand. 

A brilliant brand is one that becomes synonymous with its product or 
service, for example, we now say “Google it” rather than “use a search 
engine”. 

When a brand is successful it resonates on an emotional level with 
consumers. 

When consumers feel a personal connection to a brand, they’re likely to 
become loyal lifetime customers. 

RESONANCE

BRAND MEANING

BRAND IDENTITY

BRAND RESPONSE

Judgments Feelings

Performance Imagery

What about 
you & me? 

What about 
you?

What are 
you?  

Who are you? 

Keller’s Brand Equity Model - CBBE
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Graphic Design

Graphic design is what creates your visual brand identity. Graphic 
designers work across both print and digital media to design and refine 
everything from your logo to your type font, packaging, imagery, colour 
scheme, infographics, marketing templates, website theme design, and 
app design. 

When graphic design is successful, it silently communicates the value of 
your brand to site users. 

Graphic design makes your site interesting, even compelling. It’s an advert 
that grabs our attention and doesn’t let go.

If you’ve ever seen a website, logo or billboard that you couldn’t get out 
of your mind then you already know the power of graphic design, and 
you know it’s not something you can pass on if you want your business 
to be successful. 

Did you know the best website colour schemes are complementary, 
analogous or triadic? An experienced graphic designer can help you get 
your website look on point. 

COMPLEMENTARY ANALOGOUS TRIADIC
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Web development or “web dev” is all of the technical engineering that 
goes on behind the scenes of a high quality website. 

We’ve all experienced a bad website that’s hard to navigate and visually 
unappealing. You may have also encountered a website that posed a 
security risk, was slow to load, or kept showing 404 Error messages. An 
experienced team can help you avoid all these problems on your own 
website. 

In the digital world, nothing could be more off putting than a poorly 
developed site. It’s the digital equivalent to a shop having a leak in 
the ceiling. 

While there are plenty of do-it-yourself web builders out there, if you 
want a truly bespoke and secure website then you need to build it from 
the ground up using HTML code and up to date web building techniques.

Web development is a highly specialised field that touches upon just 
about everything involved with website design. Ranging from your 
website’s appearance, such as it’s user interface (UI) that customers 
use to navigate around site and buy your products. to its security 
performance against threats like hacking attempts

A winning website is unique, secure, and well planned, with an excellent 
UI that’s easy to navigate and informative. 

Web Development

There are several broad types of Website Development Projects, these are:

1. New Website, Portfolio
2. New Website, eCommerce
3. Existing Website, Portfolio
4. Existing Website, eCommerce
This type of project is also referred to as a replatforming, or a website update.
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When jumping into the digital space, the obvious place to start is with 
a website, but there’s more to it than meets the eye. The first thing you 
need is a domain name, or URL, which may need to be purchased. URL 
stands for Uniform Resource Locator but you’ll know it as your web 
address.

Your domain name (the bit between www and .com) should be distinct, 
easy to remember and relevant to your business, if not your actual 
business name. A good domain name will help your site rank well on search 
engines like Google. 

From there you need something called hosting to store your website and 
all its files. Hosting, sometimes also referred to as your storage, is like the 
backroom of a shop - without it the rest of your store won’t run  and you 
won’t have any products to display. 

Hosting is purchased through a hosting company, and like anything, some 
hosting companies are better than others. What hosting you go with will 
have a big impact on the speed and security of your website.

Did you know that if your site takes more than 3 
seconds to load that you will lose 53% of users? 
A catchy domain name and high quality hosting will 
help you capture your would-be customers’ attention.

Hosting & Maintenance
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No digital design process would be complete without testing and refining 
the user experience. UX and UI refer to the user experiences during and 
after contact with your brand. Through analysing both first impressions 
and long term impact, we direct your web presence toward its most 
successful iteration yet.

USER INTERFACE & 
USER EXPERIENCE
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Marketing. 

As a brand you need to be crafting exceptional digital 
marketing campaigns that capture the market share.

From brand development through to Search Engine 
Optimisation, Search Engine Marketing as well as paid 
marketing which includes Facebook, Instagram, Linked 
In, Pinterest, and even Tik Tok. You must make sure 
you choose the correct channels that work with your 
target market.
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How Is Marketing Split? 

SEARCHING   IMPULSE    OPT IN

Ask yourself the following questions

• How do I communicate my product offering?

• How do my customers find my business?

• Do I have the time to run my own Social Media?

• Do I know enough about Google Ad words?

• What would I like to know more about?
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SEM or Search Engine Marketing is an umbrella term for combined SEO, 
PPC and social media management tactics that work together cohesively. 
SEM campaigns can include, but are not limited to, Google Ads, Youtube 
Ads, and Gmail Ads. SEM uses the analytics from all channels to test and 
refine your reach and influence.

There are 3 main types of SEO:

On-page SEO is a balance between giving the right information to search 
engines without compromising the information that your customers are 
reading on the page. 

Off-page SEO techniques are anything that’s used outside of your site to 
improve these ranking signals. The most common is the backlink.

Technical SEO is a catch-all bin for SEO improvements that don’t fall into 
the other two categories. These changes have to do with the behind-
the-scenes code on your website.

SEM
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Organic Search Marketing

Organic search engine marketing takes time and 
perseverance. However, once your site is optimised, 
it sticks. Organic search engine marketing lasts and 

just gets better with time.       

Organic search marketing refers to how you improve your site’s visibility 
on the world wide web through a process called optimisation. 

When a website is well optimised it comes up organically in search 
engine results. For example, if you’re a car dealer and your website is 
well optimised, then your site will show up on the first page of results 
whenever someone searches for car dealers in your local area or within 
your special area of expertise. Ideally, your site will be optimised so that 
it appears in the search results page Search Engine Result Page (SERP) 
for a wide range of queries. 

Optimising your site is all about the details. 

From your URL, to your page titles, to the quality of the content on each 
and every page, search engine marketing requires careful research, well 
placed keywords and original content. You can’t copy someone else on 
the Internet - search engine’s will know and penalise your site by driving 
it down the search results. That means you’ll be on page ten rather than 
page one, and you want to be on page one. 
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Pay-per-click or PPC refers to digital marketing campaigns where 
advertisers pay based on the actual traffic their ads generate through 
clicks. PPC is a fast and more effective way to generate leads. For a small 
fee your ads will find your targeted audience, all the while appearing at 
the top of the search engine results in your field.

Search
Search is based on paying for keywords related to your brand. This can 
be single keywords or terms related to who you are. An example would be 
“Digital Marketing Agency” or “Marketing Agency”

Display Ads
Display ads are visual and have a strong call to action to get people 
to click through to your website. Their placement is based on your 
keyword selection.

Shopping
Shopping ads are used to put your product in front of the people that want 
to see it. Google shopping is one of the leaders for product purchases, 
ensure you have optimised product descriptions with keywords to make 
sure they show when searched.

PPC & Adwords
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Paid Search Marketing

Paid search marketing is an opportunity to directly advertise in the digital 
space. Paid advertisements are high impact and can generate a lot of 
interest in a short space of time. However, just like a TV advert or billboard, 
you pay for what you get. To get the most out of paid advertising, you 
should put an experienced and creative team behind your campaigns.

There are a lot of different paid search marketing options out there, but 
one of the most common is Google Ads, sometimes also called AdWords.

Google Ads are brief, service-oriented advertisements, product listings, 
or videos that appear at the top of Google search results, on websites 
and in apps. To get a good ad placement you have to bid, but from there 
you only pay-per-click (PPC). 

The benefit of PPC is that you don’t pour lots of money into ineffective 
advertising. If a campaign doesn’t work, you go back to the drawing 
board, refine the concept, and try again until you really start trending. 

Along the way, PPC helps you build brand awareness, interest in and 
evaluation of your product, which ultimately leads to sales. 

AWARENESS

INTEREST

CONSIDERATION

INTENT

EVALUATION
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WHAT PPC SUCCESS LOOKS LIKE
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Paid Social Media Marketing

If it seems like everyone is on social media these days, you wouldn’t be 
wrong. Some 20.5 million Aussies are active on social media and just shy 
of 97% of all internet users between 16 and 64 have logged into their 
social media account at least once since December 2020. 

Popular social media platforms such as Facebook, Twitter, Pinterest, 
Instagram, YouTube and TikTok, give users the opportunity to interact and 
follow their favourite brands. Case in point: 74% of Twitter users follow 
small business accounts to get updates and 93% of pinners use Pinterest 
to plan their future purchases. 

Paid social media marketing (PSMM) offers businesses an alternative to 
organic marketing strategies that gives your business prime advertising 
real-estate across the web.

Done right, paid social media ads can be seen by a huge amount of people 
– and we mean huge. We’re talking hundreds, thousands, and millions.  

“Promoted”, “Featured”, and “Sponsored” social media ads put themselves 
left, right and centre of users’ attention and can be targeted based 
on metrics important to your brand. You may even opt for one social 
media platform over another, based on that platform’s niche audience. 
For example, 

Facebook trends toward people aged between 18 and 39 

Pinterest is popular among high earners

LinkedIn’s 303 million active are more likely to be university educated 
professionals

Of TikTok’s 80 million active users, 60% are female, and most are aged 
between 18 and 24.
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In terms of content, Paid Social Media Advertising ranges from photo 
ads with up to 125 characters of text, sleek video ads lasting up to 
240 minutes, carousel ads for a collection of videos (such as a tutorial 
sequence or series), slideshow ads for combined photos and videos, 
Messenger ads embedded within the Facebook Messenger home screen, 
and Live Stories that last for 24 hours on Instagram and feature a variety 
of video and photography content to hook viewers. 

Like PPC campaigns, PSMM can cost as little or as much as you’re willing 
to spend. On average, PSMM campaigns range from $15 to $200 per day, 
which in advertising terms is small change, especially when you can reap 
significant returns on the investment.

When you have eye-catching campaigns that resonates with viewers, 
placed strategically on the right platforms, you can expect big results. 

Once you’ve got started, you can also use your PSMM campaign to refine 
your brand messaging across all channels. Metrics and analytics empower 
you to track your impact and harness what works and what doesn’t, 
to ensure you are getting a good ROI .
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Instagram Story Ad

LinkedIn Ad Pinterest Ad

Facebook Video Ad Facebook Carousel Ad
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Clicks – A click is registered when someone clicks on your pay-per-click ad.

Click-Through Rate (CTR) – A way of measuring the success of an online 
advertising campaign. A CTR is determined by dividing the number of 
users who clicked on an ad by the number of times the ad was delivered 
(impressions).

Conversion – When a user/customer completes a sale, a form, submits 
and email or downloads a whitepaper, etc.  A conversion is essentially 
the same as a lead.

Cost-Per-Click (CPC) – The amount of money an advertiser pays 
search engines and other Internet publishers for a single click on its 
advertisement that brings one visitor to its website.

Cost-Per-Lead (CPL) – The amount of money an advertiser pays search 
engines and other internet publishers for a lead generated on its 
advertisement.

Glossary
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Impressions – Number of people who see your PPC ad.

Keyword – a word or phrase that PPC advertisers use to display their 
ads in the sponsored search results.

Lead – When a user/customer completes a sale, a form, submits an email 
or downloads a whitepaper, etc. A lead is typically what every advertiser 
is trying to increase.

Negative Keywords – Advertisers add negative keywords to their 
account so their ads do not display when a customer types in a search 
query containing that keyword.  Negative keywords help you qualify the 
clicks to your site more effectively.

ROAS (Return On Ad Spend) - A marketing metric that measures the 
amount of revenue your business earns for each dollar it spends 
on advertising.



First Move Digital Marketing Hand Book

Content.  

Professional writers, photographers, and videographers 
are waiting to work with businesses, an agency is your 
one-stop shop to access all the creative resources you 
need. Remember, you want to clearly and memorably 
communicate the value of your brand.
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Copywriting

Copywriting or “copy” is all your text. Copy ranges from taglines like Nike’s 
“Just Do It” and L’Oreal’s “Because You’re Worth It” to product information, 
FAQs and webpage content. 

Copywriting is responsible for sharing the message of your brand as 
simple as it needs to be

Within digital marketing, copywriting plays a pivotal role within search 
engine optimisation by introducing key words, meta descriptions, and 
competitively worded content. 

Well-written copy that is informative and well-researched is favoured 
by search engines whose job is to “crawl” your website periodically to 
decide on its ranking. 

Good copy gives your business a professional edge. It’s the difference 
between appearing professional and amateur. Your copy is also the 
“voice” of your brand. 

Copywriting can be commercial or technical or both. It can be used to 
persuade, provide information, inspire and sell.
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Social Media Management

Selling your products and services is likely your top priority. Trust us 
when we say the real social media marketing heavy-hitters are the ones 
that build a brand their audience loves. The modern consumer wants their 
business dealings to be a two-way street and tend to shy away from the 
hard sell.

By really honing in on what makes your brand unique, we’ll build a digital 
persona that encourages engagement, and in return, builds trust with 
your client base – existing and potential. First Move can create an end-
to-end sales journey for your potential clients and also present them the 
opportunity to engage with your posts and build a real relationship with 
your business.

We’ve got that technical mindset that pushes boundaries.

While our SEO technicians are busy working magic around Google 
algorithms, our social media marketing experts are hands-on calculating 
and refining strategies that position brands at the forefront of their 
industry online.

From the outset of the process, we sit down to get to know all about 
who you are, what you want to achieve and the customers you’re looking 
to attract.

Social Media Management, paid or organic, is a boutique 
service outcome for every client. The key to social media 
success is clear and consistent communication between 
client and agency. We will guide you through how to help 
connect our professionals and their tools to your new or 
existing social channels. 

KEY: 
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Create A Daily, Weekly Or Monthly Series
Customers love to be educated, if you’re an accountant / lawyer / 
financial planner give them weekly tips and tricks to help them make 
the right decision.

Create Bite Sized Video Clips 
It’s time to get comfortable in front of the camera, give your brand 
a persona that people can associate with, as you know -  
trust is everything.

Give Customers The Spotlight 
No one talks more highly of a business than a satisfied customer, 
create testimonials.

Develop How To’s & Tutorials 
This isn’t just for cooking videos anymore, keep feeding your 
customers minds and they’ll keep coming back!

Run A Social Exclusive Deal 
Want to run social promotions but worried about the ROI? 
Social exclusive deals are perfect for you, track the results 
and scale accordingly

LinkedIn has 260 million MAU.

The average LinkedIn visitor-to-lead CVR across industries 
is 2.74% (vs.0.69% on Twitter).

LinkedIn drives 80% of social media B2B leads.

LinkedIn Fun Facts

5 Tips For Success & Growth 
On Social Media
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Content Creation For 
Different Channels
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Photography 

Photography is increasingly important to eCommerce brands who need 
extensive product collections and unique publicity shots to convey their 
unique selling position.

Today, the look and “feel” of a product is communicated through product 
photography, which means the quality of your photographs can make 
the difference between a customer selecting or dismissing your product 
offerings. 

Product photography is also supported by lifestyle photography, those 
photos that effectively communicate the context, value and desirability 
of your brand. 

If your business offers professional services or entertainment 
opportunities, then you may rely more heavily on lifestyle photography to 
capture the purpose of your brand. For example, if you run a hot ballooning 
company, potential customers are going to want to see photographs of 
what the experience looks like. 

However, as anyone with a camera phone knows, setting up a good 
photograph is more complicated and time consuming than it appears. 
Like any marketing campaign, photoshoots need to be carefully planned 
out, and executed with a high degree of success, to cover costs. 

In the context of digital marketing, photographs also need to be of a high 
resolution and quality to suit your website and computer screens, as well 
as being optimised to rank well on search engines. 

A marketing team can plan out and manage shoots so you have the peace 
of mind of knowing that your product displays and brand photography is 
working favourably for your brand.
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Videography

Harnessing video opens up marketing opportunities for your brand like 
nothing else. 

Today, video is increasingly being used to display product collections, as 
well as to build brand awareness on platforms such TikTok and LinkedIn.

Videography ranges from sleek adverts to practical “how to” tutorials to 
entertaining TikToks that increase customer interest. 

But like photography, videography is a specialised skill that needs the 
direction of an expert. 

As brands adopt video across the board, it’s important to present a 
professional face when introducing video into your own marketing 
strategy. 

The value of videography cannot be underestimated. 
More than 50% of consumers want to see video 

content when evaluating a brand, with more than 
80% of consumers purchasing an app or software 

after watching a brand’s video. 
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We hope that this guide to the digital marketing world can help 
you make the right choice when taking the next step with your 

business’s marketing.

Save it somewhere, keep checking it and use it to increase 
your knowledge!

An agency is a great option to choose as you have endless 
resources at your disposal to execute your brand’s vision.

Our final bit of advice is that not every channel available in the 
digital marketing space will work for your business, sit down 
with the experts, determine your offering and audience and 

push it to them with the platforms they use


